AT CANNES, THE LION’S SHARE FUND ISSUES AUDACIOUS CHALLENGE TO GIVE
YOUR #LIONFORLIONS
•

•
•

Over the past decade, 1 in 4 Cannes Lions Grand Prix winners have featured animals - yet animals
do not always receive the support that they deserve. To draw attention to this inequity, the Lion’s
Share Fund asks award winners at this year’s Cannes Lions International Festival of Creativity to
dedicate their Cannes Lion for the future of all Lions by using the hashtag #LionforLions
The Lion’s Share urges businesses and brands at this year’s Festival to join The Lion’s Share Fund and
to contribute a percentage of their media spend to conservation and animal welfare projects
In 2018, the advertising industry spent $118 billion on campaigns featuring animals, yet animals are
being wiped out in their natural habitats at an alarming rate

CANNES (June 17, 2019) – The Lion’s Share Fund, a unique initiative which raises much-needed funds to
support wildlife conservation and animal welfare across the globe, is taking the fight to preserve the future
of biodiversity and wildlife online. At Cannes, the Fund is making an audacious ask to individuals, creative
teams and brands to pledge their support by dedicating their Cannes Lion using the hashtag #LionforLions.
This push comes as the Fund revealed that 1 in 4 (25 per cent) of Cannes Lions Grand Prix winners in the
past decade have featured animals in their advertising campaigns. However, despite their ubiquity in
advertising, animals do not always receive the support that they deserve. In fact, it’s the opposite – nine
out of the top 10 most popular animals used in ads are either endangered or on the threatened list even as
they continue to deliver profits and glory for many brands. This disparity and how to close the gap will be in
full focus this week, when UNDP Goodwill Ambassador Connie Britton joins the Fund and partners in a
fireside chat on Thursday, June 20 at the Nielsen Yacht located next to the Palais des Festivals. A cocktail
reception will follow.
Abdoulaye Mar Dieye, UN Assistant Secretary-General and Director of the Bureau for Policy and
Programme Support at UNDP, said: “With one million species threatened with extinction, the world is
facing an ecological crisis. Loss of wildlife is a serious warning sign for human well-being, as the natural
world provides us everything from air and water, to food, medicine and shelter. We need urgent
action. The Lion’s Share Fund is a simple way for businesses and the marketing industry to play their part,
in ensuring animals receive the credit and support they deserve, and for the world to achieve the
Sustainable Development Goals.”
The Lion’s Share Fund, initially announced at the Cannes Lions Festival in 2018, is a unique initiative led by
the United Nations Development Programme (UNDP) and a coalition of businesses including founder
FINCH, founding partner Mars, Incorporated, Clemenger BBDO and Nielsen, which raises much needed
funds for wildlife conservation by asking advertisers to contribute 0.5 per cent of their media spend every
time animal imagery is used in an advertisement. It aims to raise over $100 million per year within the next
three years.

www.thelionssharefund.com

Nick Garrett, CEO of Clemenger BBDO Melbourne, said: “Over $118 billion worth of media was spent on
campaigns featuring animals in the past year alone. Yet, while animals in ads are delivering profits for
brands, they’re being wiped out in their natural habitats at an unprecedented rate. It’s an unbalanced
equation. Our goal is to use this year’s Cannes Lions Festival as a platform to unite even more of the
advertising and marketing community to join the Fund, using our creativity in a way that can help address
some of the world’s largest environmental challenges.”
Jane Wakely, Lead Chief Marketing Officer for Mars said “Purpose is a hot theme at Cannes, but it’s the
examples of how purpose-driven programming delivers real impact that break through. The Lion’s Share is
an innovative and bold illustration of what is possible if we combine our creative and media muscle as an
industry to help prevent the extinction of so many iconic species. Our mission is the conservation of hope
and, quite simply, we are calling on brands, media and creative agencies to join us and help build this
movement. Let’s transform the way we support animals and their habitats today to make a lasting impact
on biodiversity and animal conservation tomorrow.”
In the first six years, The Lion’s Share Fund aims to contribute significantly to saving the world’s last 4,000
wild tigers, reducing the illegal trade of birds, fish, reptiles and other exotic pets, combating the illegal trade
in ivory and rhino horn and securing 1 million hectares of terrestrial and marine wilderness including critical
corridors for big cat species, elephants and rhinos. Since its launch, the Fund has welcomed seven major
organizations and engaged more than 50 brands. New members of The Lion’s Share include JCDecaux, The
Economist Group, and partner Humane Society International.

To learn more about the Lion’s Share event at the Cannes Lions International Festival of Creativity ,
please contact rsvp@thelionssharefund.com.
For more information on the Lion’s Share Fund, visit www.thelionssharefund.com.
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Notes to Editors:
About The Lion’s Share Fund
The Lion’s Share was established in June 2018 with Mars, Incorporated as a founding partner, and
partnerships with advertising network BBDO and leading measurement company Nielsen.
The Lion’s Share will work to contribute to the Sustainable Development Goals, the UN’s universal call to
action to end poverty and protect the planet. Supporting animals and helping to conserve their habitats is
key to achieving Goal 14, Life Underwater, and Goal 15, Life on Land.

About Nielsen
Nielsen is a global performance management company that provides a comprehensive understanding of
what consumers Watch and Buy. By integrating information across our Watch and Buy segments and other
data sources, Nielsen provides its clients with both world-class measurement as well as analytics that help
improve performance. Nielsen, an S&P 500 company, has operations in over 100 countries that cover more
than 90 percent of the world's population.

www.thelionssharefund.com

For more information, visit nielsen.com.

About the United Nations Development Programme (UNDP)
UNDP partners with people across societies to help build nations that can withstand crisis, and drive and
sustain the kind of growth that improves the quality of life for everyone. On the ground in nearly 170
countries and territories, we offer global perspective and local insight to help empower lives and build
resilient nations. For more information on UNDP, visit undp.org.

About Mars, Incorporated
Mars is a family-owned business with more than a century of history making diverse products and offering
services for people and the pets people love. With more than $35 billion in sales, the company is a global
business that produces some of the world’s best-loved brands: M&M’s®, SNICKERS®, TWIX®, MILKY WAY®,
DOVE®, PEDIGREE®, ROYAL CANIN®, WHISKAS®, EXTRA®, ORBIT®, 5™, SKITTLES®, UNCLE BEN’S®, and
COCOAVIA®. Mars Associates proudly take care of half of the world’s pets through our nutrition, health and
services businesses such as Banfield Pet Hospitals™, BluePearl®, Linnaeus, AniCura, VCA™ and Pet
Partners™. Headquartered in McLean, VA, Mars operates in more than 80 countries. The Mars Five
Principles – Quality, Responsibility, Mutuality, Efficiency and Freedom – inspire our more than 125,000
Associates to take action every day to help create a world tomorrow in which the planet, its people and
pets can thrive.
For more information about Mars, please visit www.mars.com. Join us on Facebook, Twitter, LinkedIn,
Instagram and YouTube.

About FINCH
FINCH is a production company made of filmmakers, artists, and engineers, working at the crossroads of
storytelling, entertainment and technology. They believe in impacting culture through work that makes
them proud. Finch has offices in Sydney, Melbourne and Auckland. FINCH make documentaries, live
experiences, TV commercials, feature films and digital content. They hold more than a dozen patents and
actively develop and license products and innovations that push the boundaries of conventional
storytelling. Founded in 2011, their work has been recognised with advertising’s top honours including Gold
Cannes Lions, a D&AD Black Pencil and several Yellow Pencils.
For more information about FINCH, please visit finchcompany.com. Join us on Facebook, LinkedIn and
Instagram.

About Clemenger BBDO Melbourne
Clemenger BBDO Melbourne is one of Australia’s largest and most creatively awarded agencies, having
been named World’s most creative agency at Cannes Lions and D&AD; the region’s most effective agency
at the APAC Effies over the past 12 months. A member of the global BBDO network, the agency’s mantra is
“The Work. The Work. The Work.” You can find more information on the agency at:
www.clemengerbbdo.com.au.

www.thelionssharefund.com

